ROYCE BANUELOS

213 Wheaton St. Richmond, TX 77469 | 314 874-6146 |
RoyceBanuelos@gmail.com | Portfolio: http://www.roycebanuelos.com/portfolio1.html

SKILLS & ABILITIES

— 15+ years as a professional creative working in graphic design, creative direction, and marketing roles.
— Creative lead and marketing director on projects for Dallas Stars, US Department of State, The Estate
of John Denver, Hilton, Tootsie Roll, and many more.

EXPERIENCE

Brand and Product Marketing Manager — PAL Architectural July 2025 — Current
Houston, TX.

— Branding and messaging consistency across marketing material, social media, and trade shows.
— Product development, specification, and launches.
— Trade show and events coordination.

Director of Communications — SLG Lighting Nov. 2021 — July 2025
Houston, TX.

— Oversee and implement marketing campaigns working with our 30+ lighting reps and 50+ electrical
distributors. Including local promotions, targeted social media advertisements, and organizing/managing
events.

— Product management — Lead and build product launches for our lighting fixtures, controls products, and
brands under the SLG umbrella. Including spec sheets, sales sheets, installation guides, stock guides, and
more.

— Social Media Manager — Track and create social media campaigns specific to the lighting industry utilizing
LinkedIn, YouTube, and Twitter.

Production Manager — Imprint.com/Net Brands Aug. 2020 — Nov. 2021
Houston, TX

— Design/layout print and digital media: Promotional items for various clients — including banners, t-shirts,
stickers, yard signs, and more.

— Press and Pre-Press work: Color corrections, technical artifact issues, printing errors, driver updates,
substrate alignment correction, and more.

— Quality assurance: Saved an average of $40,000 a month on corrections/returns from the previous track
record for the company.

Marketing Director — ColoringBook.com Feb. 2014 — April 2020
St. Louis, MO

—  Project Lead: Children entertainment programs for Dallas Stars (NHL team), 7S Management (The Estate
of John Denver), Hilton (Hilton Kids Program), US Department of State (worked directly with the Second
Family), and more.

— Creative Lead: Managed a team of 4 creatives and 2 inside sales people — responsible for daily tasks,
writing reports, hiring, firing, and raises.

— Sales/Account Management: Raised net profits +$250,000/year and managed accounts for 100+ clients.



Utility Locator — USIC

Houston, TX - St. Louis, MO October 2007 — Feb. 2014

— Underground utility locator.

— Located telecommunication lines, gas lines, electrical lines, water/sewage, and private underground utilities.

EDUCATION

Art Institute of Houston — Houston, TX — BFA - 2008

— Media Arts and Animation: | studied under Simpson’s Artist Michael Henderson for story boarding,
writing, and 2D animation. Film/3D animation/acting under Wade West.

— Cartoon Calamity: | created an independent animation club and directed/produced shorts that
were featured in the Houston Film Society (2006) and Kalamazoo International Film Festival
(2007)

SOFTWARE MASTERY

— Adobe Creative Suite, InDesign, lllustrator, Photoshop, SketchUp, Microsoft Teams, Figma,
Asana, Microsoft Office, Campaign Manager/Mail Chimp, GoogleAdWords, MetaAd, Hootsuite,
Salesforce, and Hubspot.

INTEREST
— | practice Brazilian Jui Jitsu, juggle, and draw/write comics. Also have two wonderful children
(watch out for the little one though!)



Branding / Mar

This was a new generation for the most popular selling
pool light for the company. It was important to focus on
core vaule props that both highlighted the new changes
as well as reinforce everything great about the previous
generation.

This launch also included a complete change in website
presentation and the addition of templates for sales /
data sheets. Setting up SOPs for future product
launches.
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Spec sheet / data sheet

Website - Redesign
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For this product launch, the focus
was to introduce new company
branding, along with highlighting
the many unique features in the
product.

A SM campaign ran along side printed
materials distributed to our partners -
the modern look and feel sets the tone
for future projects. Product render
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To infinity
and beyond

Sales sheet Spec sheet / data sheet

Social media assets Sales sheet



Branding / Marketing

LED LIGHTING
S CIMSTRC TN

peergy aftiolent
e Mightting BTy —
.

Case studies

O 2LE
| Retratt ¢ e ﬂu“h
Downlights for : fi ¢ Il N
oP 62 ,.,"T_";a
EVERY ONE Y.
of your customers. s Wi
DOWNLIGHT
SERIES

-

VA= N

SELECTABLE CANOPY /
PARKING GARAGE STOCK GUIDE

— i

“Renge Banrd o1 st individeel
Toofurey withem i arvies will dfier

Product catalogs



entations / training
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Product training presentations.




